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Abstract

The objectives of this research were study consumer behaviors influencing on pur-
chase intentions of craft beer in Bangkok. To study marketing mix factors influencing on pur-
chase intentions of craft beer in Bangkok. This research was conducted quantitatively by mean
of the survey research method. There was a total number of 400 survey respondents collected.
These respondents were at least 20 years old, lived in Bangkok area, and had consumed craft
beer in the past. Frequency, percentage, mean, standard deviation, one way ANOVA, and mul-
tiple regression analysis were usedto statistically analyze the data.

The majority of respondents were male, age between 31 - 40 years old, single status,
graduating with a bachelor's degree or equivalent, worked as private company employee with
monthly income between 15,000 - 25,000 baht. Results showed that consumer behaviors in-
cluding frequency of craft beer drinking per mouth, average cost of craft beer consuming per
time, the most frequent visitor craft beer place, reason to drink, and how they memories craft
beer from the exposed media, all affected customer’s purchase intention. For the marketing
mix factors, only product, price, and promotion showed an effect on the customer’s purchase

intention while place did not.
Keywords: Consumer Behavior, Purchasing Intention, Craft Beer
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