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Abstract

This mixed-method research aimed to: 1) study the levels and develop a model of
influencing factors affecting the success of operation of the hotel businesses in the Rajabhat
group in the Rattanakosin area; and 2) develop a guideline leading to the success of operation
of these hotel businesses. Quantitative data were collected via the use of a rating-scale ques-
tionnaire with 420 hotel guests. The data were then analyzed with descriptive statistics and a
structural equation model. As for the qualitative data, they were collected with 15 hotel ex-
ecutives. The data were analyzed with content analysis. The research findings showed that: 1)
service potential, impression building, appropriateness of a place, service process, room price,
identity, and success of the hotel businesses were all rated at a high level; 2) a structural
equation model of influencing factors affecting the success of operation of the hotel business-
es in the Rajabhat group in the Rattanakosin area conformed to the empirical data (x’= 272.38
df= 164 p-value = .000 , x* / df = 1.66, RMSEA = .040, RMR = .036, SRMR = .042, CFl = .99, GFl
= .94, AGFl = .92, CN = 317.36). Specifically, it was found that factors affecting the success
consisted of service potential, impression building, appropriateness of a place, service process,
room price, and identity. All of these factors together could predict the success by 68 percent;
3) the guideline for the success of the operation of these hotel businesses was that the hotel
operation should follow the SRH Model which was developed by the researcher. This model
emphasizes internal potentials of the hotel, guests’ feeling, and outstanding identity of the
hotel.

Keywords: Hotels in the Rajabhat Group/ Success of Business Operation
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mandnitnesgnénfidlungiinanaufiselaluaniuiiianiafunsasaan maguaidiecdiiin
ANMUATDINLATUTTUNNANDUAATE ﬁﬂﬁﬁi']EJ"Lﬁmﬂmsﬁwﬂ’n’luﬁwnqﬁu d@1u Dzhandzhugazova,
Zaitseva, Larionova and Pervunin (2015)l@@nu11504 patnveslsasunelin1zingd wuin n1sii
gsRasnuifindesddafiandosnisvesgnin madalenalgnnldidrusaslumsussduiug
wagdosimsnaedilinagnsnisaiiennuuanitmenswtediu Tnsanzdngawlunislviuing
wazanuilunislinisvedlssusuiiazyivlignindseivlanazesnnduuin

4. nzUIUNISLAUINTS (SERPR) H8viEnaniansssia anud1savesnisaiugsna (BUSSUC)
Wumsigdn msudnimdn wasmsuimaaiuiiiussansam annsaaiisany feelaliugnanle
N§UINEIINGN FeaenAdastU Enz, Canina and Van der Rest (2016) fild@nwiidas NAYNSAIUIIA
voslsaussiluglsy wuin nagnésnusafudumiaeinmsuinisedieiinauaim aunsaaiiaussgsla
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UszAninmvedlsausy wud Uisaw%mmaﬂsaLLﬁwﬁuaguJﬁ’Uﬁ’ﬂamwmiﬁﬂﬁ aamnsataniusal

Tamunisiausnisveslsusy uagdidonnaseiu Guttentag (2017) AnwiAganunisuseiliuuinnssy

a

Masuuszansninvedssusy wudn uinnssuiduiewsudsedniamlunisuinisvedlsusy
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IFmuanusiosnis vesUssanaundniifduaniaaninaglunaznisuen wagsvoznailumadisin
puilsaususvuafiaziidanan Geanunsagdlagnénliunldvinislduniy dsaonadesiu Gyura-
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fnmsiagsialsausy @ Gesage, Kuira and Mbaeh (2015) IEAnwEes MsTaUsyansnmuesmdISe
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fuuimsuazanuiinasgruvedsaustlugsiamsuinsedsiifnenm fiawnsadaadeaudfa 1
arundeadosfusmaiuinms Tsludu uasmisdaaiunisus uenantu dulszaumisnisnaind
ansaaiadseavsnnlunisusnistiiuandnaurilvigndinanudndla
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