170 o1sens aNIANUNDDY 717 25 siuit 1 unsiaw - winew 2563

WanNS:NUUDYAIURNWUKUUKUgUDIRTIagasta:uwlode

[ -
(=

AdcaANUAVIYEDEUa9NIsTudunucyavUs:LNATNEY
The Effects of Passenger Engagement and Its Antecedents

on Repurchase Intention for Low-Cost Carriers of Thailand.

Unuasin 21303
Pannathadh Chomchark®
Received 11 n.A 2562 & Retrieved 12 5.A 2562

UNAQUD
av Jao ¢ A e o A | ~
AU IngUszasRiefnwinansenuvesundadendwnaraninuianelavesilagas Ay
Qﬂﬁuwﬁuwuﬁaﬁaq;ﬁmamimamiﬁué{unuﬁ’]LLasmmﬁﬂﬁaSﬁ’w WATNANTENUYDIANUENHUNTUMINY
vaalagansangn1stusunuinniideaundlaged nMsanliun1s39elinigide wuunaunaulaensly
nsduNEalBEnnaun15aTINToULUIANNTIRELAE NN AT IwIToyaIB UTINaLaUTENBUNTT
A o v I A A 2 v a a Y | Pt 0o aw & 1%
guduna waglduuvasuaruduaselolunisiiuteyaleUTuna naudieg1enldlunsinidede o
Tngansanen1stusunuinvesUsemalnedinu 1,293 Au
HaNTITenUdn (1) Yeldesvetansn1sty Aun1mnITuInIg dnanseny Wauindeauiianela
YalawEns (2) Yordesvesanenisiu ANAIMNITUINT kazauiianelavedlagans dnanseny Weuan
Giammzjﬂﬁwﬁuum&Jﬁuaqp:ﬂmaﬁ (3) YoLdu9ve9aEIunN1SUU ARININANTUINT LagANNNTUNTIUNING
» - . Lo 4 % - . . y
Voulneas dnansenuleuinsennuadaded (@) mnufisnelaveglneansliinansenudonusly

Yy v
o

=)

Gk
FoAUNUIINNITIBNUTIAURNTURTURINeYeeglneans [Duiulsiiddydmansenuse

AuadlagerinunTuresilaganstuusunvesaenisusiunuanludsemelng

AdnARy: e sdudunu anugniugniurdunneveslagans anuiswelavelagas

'HieA1ans1915d A3, ANUINSEINY dandumalulagive-gdu

'Assistant Professor Dr., Faculty of Business Administration, Thai-Nichi Institute of Technology



Journal of the Association of Researchers Vol. 25 No. 1 January — April 2020 171

Abstract

In this research studies the effects of antecedents on passenger satisfaction, passenger
engagement with low-cost carriers and repurchase intention, and the effects of passenger engage-
ment with low-cost carriers on repurchase intention. In this mixed-methods research investigation,
the researcher conducted in-depth interviews prior to the construction of a research conceptual
framework and after the analysis of quantitative data for the sake of confirming results. A ques-
tionnaire was used as a research instrument for collecting quantitative data. The sample popula-
tion consisted of 1,293 passengers of low-cost carriers in the Kingdom of Thailand (Thailand).

Findings are as follows: 1. The reputation of carriers and service quality exerted positive
effects on passenger satisfaction. 2. The reputation of carriers, service quality, and passenger sat-
isfaction exerted positive effects on passenger engagement. 3. The reputation of carriers, service
quality, and passenger engagement exerted positive effects on repurchase intention. 4. Passenger
satisfaction had no effects on repurchase intention. Findings showed that passenger engagement
was an important variable that had effects on increases in the repurchase intention of passengers

in the context of low cost carriers in Thailand.

Keywords: Low-Cost Carriers, Passenger Engagement, Passenger Satisfaction
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curity) flgunsalmmasasouaznisansnnisldaunsaiillefiomnanidu gniFelvimnuddyiuaiy
Uaendy wazmsufdimumesflasans ilemnaasndonasn msiunsuuiaissiunannasgiuana
A mYBsUMTnaterutlalunstedivesits a1en158u Garuda Indonesia waw Lion Air (Hendri-
kus & Inda, 2017; Yasintha, 2015) Aaunmvesn1suinsvesanemsiudunumlulnednasonnudfionele
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X* = 124.05, df = 100, X* /df = 1.24, p-value = 0.05188, CFI = 1, GFl = 0.99,
AGFl = 0.98, SRMR = 0.008, RMSEA = 0.014
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M58 1 MSIATIZRAdNUZAVEENENaNImse n1edeu wasdrniwasuwiidunzuuunnsgiuszning
muUsamawaziiUsnavesyndadendmansenuseanuyniundunineveslagansanenis
TusunuAkazAURIgoT

Tadena PSF PEM RFI
eing DE IE TE DE IE TE DE IE TE
APP 0.16 - 0.16%* 0.15%* 0.06%* 0.21%* 011%* D44 0.55%*
QL 0.68"" . 0.68%* 0.38%* 0.26"* 0.64%* 0.23"* 0.19** 0427
PSF - . . 0.33** . 0.35%* 0.02 D.22%* 0.24%*
PEM - . . . . - 057" - 0.57%%

Chi-Square = 162.39, df = 136, Ch:-Square/df'= 1.24, p-value = 0.061, CFI = 1.00, GFI = 0.99, AGFI = 0.98, SRMR = 0.017, RMSEA = 0.012

LRI PSFI PSF2 PSF3 CFD TG FRD PSN RFIL RPIZ
Al 0.41 0.57 0.28 0.96 0.36 0.81 0.61 0.50 0.34
Ay RFI3 ARPL ARP2 APR3 TLN AST ASE. NV CFT
ATy 0.24 0.37 0.52 0.10 031 0.45 0.50 0.32 0.39
Al HPF SVE SAS BHS FRF LYP
Aamuifien 048 0.53 0.50 0.40 0.46 0.18

tp <005 *p<i)

nuELne : DE = Direct Effect, IE = Indirect Effect, TE = Total Effect

* wmaﬁaﬁaﬁﬁzymmﬁaﬁizﬁu .05 (1.960 <t-value < 2.576),

'
o w aaa @

** puneatudAgneadangzeau .01 (tvalue > 2.576)

N13ATILNDNINABIENNNTENIFMUSUIE d1150a3UBVENaNIImsase Il suslalel

De

7

1. Yeideavesanen1stiu (ARP) AMNINNITUSNNS (SQL) INaNTENUNATATIUINGD AR

'
o w aaa @ a

walavelavans (PSF) egneilludAgyneatiansediv 0.01 wag 0.05 lnelimduusyansnansenuwiiu

o

0.16 Lag 0.68 MINUAIAU

2. Yaideavesanen15iu (ARP) ANAMNITUINTT (SQL) wazauiianslaveslagans (PSF) &

o w a

mamtmumamaL%mﬂﬁiamm;3ﬂﬁwﬁwmwaa;ﬁmmi(PEM) g9t dudANsa@nRNIEAU 0.01

Tnedlenduusyansuansznuwinfu 0.15, 0.38 uag 0.38 AUSIU

3. Joidvavesanon1stu (ARP) AMNINNSUIANT (SQL) LLazmmgﬂﬁwfummwmpﬁmmi
(PEM) finansenumemsaiesuinuazifsausonnuslagodn (RP) agnalifeddeyvneadfisesu 0.01 uay
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